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EDUCATION

Andrea Trzeciak

trzeclam@cmich.edu

Central Michigan University, Mount Pleasant,

Michigan

Bachelor of Applied Arts, August 2009 (expected)

Major: Apparel Merchandising and Design:
Merchandising Concentration

Minor: Media Design, Production & Technology

COMPUTER
SKILLS

Adobe Creative Suite: lllustrator, InDesign & Photoshop
Microsoft Office Suite

Lectra Kaledo Package: Weave, Style & Print

Visual Retailing

Macromedia Flash

Director MX 2004

INTERNSHIP

JC Penney, Taylor, Michigan
Sales Manager Intern, June 2008-August 2008

INTERNATIONAL
EXPERIENCE

Became Familiar with company
procedures and products in all store
departments

Worked closely with sales managers to
learn daily managerial tasks

Assisted customers and associates on
manager calls

Study Abroad, Paris American Academy, Paris, France
The Business & Design of European Fashion
July 9, 2009-August 2, 2009

WORK
EXPERIENCE

JC Penney, Taylor, Michigan

Sales Associate, May 2006-January 2009
(Seasonal)

Lil Chef Rest

Greeted all customers to welcome them to
the store and offer help

Handled money and operated a
computerized cash register in an immediate
and timely fashion

Became familiar with the product base and
knowledgeable on store brands and

products in both the
Departments
aurant, Mount Pleasant, Michigan

Server, October 2006-Present

PROFESSIONAL
DEVELOPMENT

Greet customers as they enter the
restaurant

Provide excellent customer service and
serve food and beverages efficiently
Handle money and operate
computerized cash registers in an
efficient manner

Active Member of the Fashion Association of
Merchandising and Design, September 2007-Present

New York Fashion Study Tour, May 2007

Fashion Grou
2008

ps International Conference, November

Pi Beta Phi Sorority Alumna, (active member Spring
2005-May 2006)

Partici
Event

pated in annual Hoops for Halos Philanthropy
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Sales Manager Internship
JC Penney, Taylor, Ml

The Competition

Customer Service

JC Penney and Macy’s have the best customer service.

In the summer of 2008 | completed a acy's associates are very knowledgeable and helpful.
Sales manager Internshlp Wlth JC associates on the floor to acknowledge customers.
Penney. At the end of the internship |

Penney have the best store environment. They both

Was aSSIQned a COmpetItlve ShOpplng have an outs dingstor_egnvironmgnt.OnewayJCPenneycouId

5 . inco ing something like a 3-way mirror in all the women'’s fitti
analysis. For the project | had to ons Focber g i€ Paney et ke cemn ™
research all the competitors in the area. koo 11 olxs A €M el

] went to Kohls, Tarflget > "™™Macyods and Ne

Ma’cys is a little higher with tieir merchandising rating and Kohl's is

York & Co. to compare their stores crckisodlit Bbind ot oo el OB
with JC Penney based on Customer sy i e competon b i o v kg e
Service, Store Environment, and
. . | found that Kohl's and
Merchandise. Shown is an overall Mmamg:_‘&@'smm
g ( competition.

representation of my findings.



Sales Manager Internship

JC Penney, Taylor, Ml

During my internship with JC
Penney | also had to create
a spec sheet for an
upcoming sales event in the
store. The events included
special contests for
employees to help motivate
them to perform at their best
during the sale weekend.

Shown here is the event
spec sheet | created with a
coworker from my
management team.

2nd Annual Cruise to Jan-Maican-Me-Crazy Island

Preview: Wed, 7/16 - Fri, 7118
Biggest Super Saturday of the Season: 7/19

Store Sales: $375,000 (+1.0%)

Divisional Sales Goals:
iv1: $31,800

Div 8: $33.500

Sales Goal Contest

The associates in the Division with tha highast percentage over their respective
sales goal will be entered into a drawing for a $25 gift card to Sharky's
Restuarant in Grosse Isle.

ICAP Contest

Every associate (including these in Sales Support) will be assigned to a ship
(Three ships total). As the associates accumulate ICAPS, their ship will move to
various islands on the board. Tha ship that reaches Jan-Maican-Me-Crazy
Island first will be the winner and the associatas on that ship will be entered into
a drawing for a $25 gift card to Sharky’s Restaurant. If no ship reaches Jan-
Maican-Me-Crazy Island, then the ship with the most ICAPS will be the winner.

For each individual ICAP an associate gets, they will receive a JELLO shot
(alcohol free of course) with a chance to win a specific prize. At the bottomn of
each JELLO shot there will be either a symbol designating the prize (such as:
star cert., candy, candles. a beach towel, and ol diffusers.), or a try again”
massage.

Cataloq Referral Contest

Fran's raferal contest will be in effect througn 7/19.




Apparel Presentation

Technology

For this course | used Adobe
lllustrator, Adobe Photoshop,

and Visual Retailing to create floor
layouts and plan-o-grams.

Here is a floor layout explaining to
the store how the fixtures

should be placed and a collage of
the store theme.

The next page displays the fixtures
with directions for the merchandise
to be displayed.







