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Philosophy Statements
) "ÅÌÉÅÖÅȣ

×That good buying choices are dependent on 
organization, communication, teamwork, and good 
analytical skills.

×That teamwork is just as important as individual work 
effort when it comes to accomplishing company goals.

×Leadership qualities, organization, and creativity are 
key factors to encouraging success in a company.

×New and creative ideas should always be 
encouraged.

Career Goals
7ÉÔÈÉÎ Χ ÙÅÁÒÓ ) ÓÅÅ ÍÙÓÅÌÆȣ

×Being a successful buyer for a uniquely fashionable 
company.

×0ÏÓÉÔÉÖÅÌÙ ÉÍÐÒÏÖÉÎÇ Á ÃÏÍÐÁÎÙȭÓ ÁÅÓÔÈÅÔÉÃ ÖÉÁ ÍÙ 
merchandising decisions.

×With impressive and accurate trend forecasting skills.

×Using my creativity in exciting ways for a company.



Ashleigh Johnson
johns1ab@cmich.edu

OBJECTIVE: To obtain a fashion buying position.

EDUCATION:

Central Michigan University, Mount Pleasant, MI
Degree: Bachelor of Applied Arts May 2009 
Major: Apparel Merchandising and Design with a concentration in Merchandising
Minor: Art
Grade Point Average: 3.59/4.00 overall

RELEVANT COURSEWORK AND COMPUTER SKILLS:

Trend Forecasting                                             Fashion Buying                               Textile Analysis  Visual Merchandising                       
Microsoft Office                    Adobe Illustrator                            LectraSystems                   MikalisPDM Software

EMPLOYMENT:

Shapes, Royal Oak, MI
Retail Management Intern, May 2008 to July 2008

×Assisted customers by helping with fitting rooms, register, and answering questions
×Provided assistance with buying merchandise for the store
×Creatively changed displays and worked to improve layout of store
×Contributed to projects such as community events, fashion shows, and helping with detailing on dresses

0ÌÁÔÏȭÓ #ÌÏÓÅÔ, Utica, MI
Sales Associate, July 2007 to August 2008 (summer and holidays)

×Provided assistance to customers by helping with fitting rooms, registers, taking down mannequins, and 
answering any questions
×Dressed mannequins stylishly to help encourage sales and made attractive displays of merchandise by 
utilizing space effectively around the store
×Proficiently tagged, organized, and put out clothing

Central Michigan University, Mount Pleasant, MI
Trout Hall Front Desk Receptionist, April 2006 to May 2007

×Created a friendly environment for residents and guests by being polite and helpful
×Efficiently sorted mail, answered calls, and organized desk area
×Was very organized with the setting up of appointments, checking out of equipment, and counting of money 
in drawer

ACTIVITIES AND AWARDS:

×Fashion Association of Merchandising and Design (FAMD), Fall 2007 to present
×Threads, Fall 2008 to present
×Academic Honors Scholarship
×Michigan Merit Award Scholarship



Skill Sets                           
Buying Skills

×"ÕÙÉÎÇ ÅØÐÅÒÉÅÎÃÅ ÆÏÒ ÒÅÓÁÌÅ ÓÔÏÒÅ ÁÎÄ ÆÏÒ ×ÏÍÅÎȭÓ 
boutique

×Effective analytical skills when making purchasing decisions

×Knowledge of terminology, equations, and Microsoft Excel

×Ability to create a 6-month plan

Merchandising Skills

×Ability to create creative and effective displays

×Retail Management internship

×Customer service and buying experience

Computer Skills

×Microsoft Office Suite

×Adobe Illustrator and Photoshop

×Lectra Systems

×Mikalis PDM Software

Personal Management Skills

×Organized

×Responsible

×Reliable

×Hardworking



Shapes Dress Design Studio 

Internship

Summer 2008



Buying

Helped pick out merchandise from sales representative 
that came to the store.

Went to trade show in Livonia and assisted with buying 
decisions for the store for Fall/Winter seasons.  

Decisions based on what styles and colors had been doing 
×ÅÌÌ ÆÏÒ ÔÈÅ ÓÔÏÒÅȟ ÔÒÅÎÄ ÆÏÒÅÃÁÓÔÉÎÇȟ ÁÎÄ ×ÈÁÔ ÆÉÔ 3ÈÁÐÅÓȭ 
image. 



Pricing

Helped with pricing of new, sale, and clearance items. 

Marked up about 2 to 3 times the wholesale price, 
sometimes more.

Items that were not selling were marked down 50%-75%.  

Assisted in deciding markdowns for Sidewalk Sale.



Visual Merchandising

Changed the displays in the front of the store.

Made sure the colors complemented each other and fit 
within the color scheme of the garments in that section of 
the store.



Visual Merchandising

Arranged new 
merchandise in an 
aesthetically appealing 
fashion.

Made a display with 
accessories consisting 
predominately of the colors 
fuchsia, gray, and black.


