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Philosophy Statements #

A 1 believe that good visual merchandising means looking outside of
the box and taking chances on the visual presentations created.

A | believe the visual presentation and advertising of a product is the
key factor when it comes to marketing a product successfully.

A | believe visual displays must be outrageously unique and creative
In order to catch ones attention and enter ones thoughts.

Aln the fashion industry, itds
in.



Career Goal Statementsy -

/I n two years | hopeé.

A To have some experience in the field of visual merchandising
for ei ther a Childrendos or W

A To have gained enough experience in visual merchandising to
be promoted into a higher position that involves more
responsibilities.

A To be recognized as a trendsetting and unique visual
merchandiser.

A To have visual displays that | have created with my very own
Ingenious and innovational ideas.



OBJECTIVE: To obtain a full-time job in May/June 2009 advancing my skills in the field of merchandising, management,
marketing, product development... etc.

EDUCATION
Central Michigan University, Mount Pleasant, Michigan
Bachelor of Applied Arts, May 2009 (expected)
Major: Apparel Merchandising and Design, Concentration: Apparel Merchandising
Minor. Marketing
Overall GPA: 3.55/4.00
Relevant CMU courses: Mathematics of Retail Buying, Trend Board Development, Trend Forecasting, Style Analysis,
Visual Merchandising, Fashion Advertising, Advertising & Promotion, Sewing, Textile Analysis & Testing, Retail &
Merchandising Management, Professional Selling, CAD, Photoshop

STUDY ABROAD
Paris American Academy: Paris, France, Summer 2007
GPA: 4.00/4.00
Courses: Couture Techniques, Haute Couture Sewing, French Draping Methods, Hat Construction, Shibori Dying
(Japanese method), Parisian Fashion Analysis, Trend Forecasting, Design Development Process, Textile Design

HONORS
Graduating in May 2009 with Academic Honors
Honors Designation: Cum Laude
The National Society of Collegiate Scholars (NSCS), Fall 2006-Present
Dean’s List: Fall 2007-2008, Fall 2006-2007, Fall 2005-2006
Academic Ranking: Top 15% of Class

RELATED WORK EXPERIENCE

Summer 2008 Internship- Infornat, New York City

Infomat: Fashion Search Engine & Directory (www.informat.com)

< Trend-Forecaster: Researched boutiques/stores, researched fashion magazines, international research, created

trend boards & look books, CAD & Photoshop work
Editorial Work: Helped build web-pages, researched trends & entered data in database
Attended trade shows: FFaNY Footwear Show, Premiere Vision, Bubble: Kid's Club, Collective, Magic
Attended Run-Way Shows: Buckler, Conference of Birds, Charles G. Bailey
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NON-RELATED WORK EXPERIENCE
<  The Wyndgate Country Club & Golf Course, Rochester Hills, Michigan, May 2006 — August 2007

0,

< Pool Server: Served club members food and beverages / Bartender

COMPUTER SKILLS
Operating Systems: Windows, Windows XP, Macintosh
Software: Adobe lllustrator CS2 & CS3, Kaledo, Adobe Photoshop, Microsoft Office, Excel, PowerPoint,
Photo Story

VOLUNTEER WORK
Clubs:

T.HR.E.AD.S. (Central Michigan University Fashion Show), 2007- Present
Duties: Dressing models, backstage set-up

F.A.M.D (Fashion Association of Merchandising & Design)

Duties: Fundraising Events, Public Relations Representative, Fall 2006-Present

* Portfolio and references available upon request!



Skill Sets Z.

,J

A Personal Management Skillsadaptable, reliable, leader,-on
time, hardworking, organized, dependable, compromising,
Intuitive, professional, multi-tasker, focused, goabriented

A Academic Skills: analytical, communication, hard-working
and accurate (can be seen in my G.P.A. and academic
awards received), problem solver

A Computer Skills:Can efficiently operate both PC and Mac,
Winaows, Microsoft Office, Adobe CS2 & CS3 Suites, Kaledo
Style/Print/Weave, Microsoft Photostory 3

A Personal Skills:genuine, honest, energetic, outgoing,
sociable, approachable, understandmg compromising,
compassmnate nev@ive-up attitude




Internship

Company:

The Leading International Fashion Industry Search Engine

Location: new vork ity (Midtown)

Ta.S kS. Trend boards, Data Mining, Market Research/Editing

Description:

One of my favorite parts of my internship was creating trend boards which would be shown on
the Infomat website. This is why all the brand research | did throughout my internship was very
crucial because in the end | wanted only the best and my most favorite designers to be on the
boar ds. I had to come up with 3 different t |
individual theme | had to have 4 different boards, making a grand total of 12 boards. | also had
to write an editorial to go along with each and every board, which including the designer names.
| also did data mining which is where the market research came into play. | had to work in the
database everyday, in which | would look up retailers/designers and make sure all there
information was filled in and up-to-date. If the information was incorrect, | would then have to
find out the correct information and input it. Also, if | discovered new designers in the market
while | was at trade shows and researching the market, | would then create a page for them.






